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	 AH&LA Resource Guide

	� Membership in the American Hotel & Lodging Association plants you at the nexus of the industry, 
with access to breaking news, political involvement, cutting-edge research, exclusive discounts, and 
the hoteliers who make it happen.

	� Designed to help you run your business more cost-effectively and competitively, AH&LA members 
who integrate and leverage all we offer have an added advantage in the marketplace.  

	� This Resource Guide walks you through how to make the most of your membership, but it just 
scrapes the surface.  Visit www.ahla.com for more information on the benefits and resources  
available.

 

Who We Are

�The American Hotel & Lodging Association (AH&LA)
�AH&LA is a century-old association of lodging prop-
erties and companies predominantly in the United 
States. Members are represented by AH&LA at the 
national level as well as by our partner state associa-
tions, which provide many additional cost-saving 
benefits. With nearly 9,000 members, AH&LA repre-
sents more than 1.3 million guestrooms. As the voice 
of the industry ensuring a positive business climate for 
hoteliers, AH&LA provides advocacy on Capitol Hill, 
as well as education, marketing, information, and 
bottom-line benefits.

The American Hotel & Lodging Educational Institute 
(AH&LEI)
�AH&LEI is the premier source for delivering quality 
hospitality education, training, and professional cer-
tification that serves the needs of hospitality schools 
and industries worldwide, and AH&LA members save 
20-40% on all products and services.

�The American Hotel & Lodging Educational 
Foundation (AH&LEF)
�AH&LEF is the not-for-profit, charitable-giving, and 
fund raising affiliate of AH&LA. The Foundation identi-
fies, cultivates, and supports the world class training, 
research, and initiatives most vital to the progress and 
prosperity of the lodging industry. Supported solely 
from voluntary contributions, AH&LEF has distributed 
more than $14 million since its inception to ensure a 
strong and viable future for the entire industry.    
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Resources
�The AH&LA Website (www.ahla.com) is in-
formation central for the lodging industry. 
Members can access a password-protected 
section, featuring up-to-the-minute industry 
news, press statements, member discounts, 
publications to download, and much more.  

President and CEO Joe McInerney blogs 
about his many travels and gives his candid 
opinion on a sundry of topics. 

�The AH&LA Information Center provides  
research support and answers to industry- 
related questions at no cost, usually within 
three business days. Our expert staff fields 
thousands of questions each year on issues 
such as renovations, marketing, technology, 
and risk management.

The AH&LA Career Center, powered by 
Hcareers, provides the largest online database 
of candidates and job openings tailored 
specifically to the industry. Members receive a 
20% discount on Internet recruiting and con-
current promotion on Hcareers.com. 

Lodging magazine’s Source Book, printed in 
August and always available online, and the  
online Ultimate Hotel Buyers Guide, help mem-
bers connect with suppliers of products and 
services so they can purchase, build, furnish, 
manage, operate, renovate, or enhance hotel 
properties and services.  

AH&LA’s Data Center provides a valuable 
research tool to our members. Allied mem-
bers receive free, monthly copies of STR’s 
Directory of Hotel & Lodging Companies 
valued at $1,500, as well as the Construction & 
Modernization Report. Property and corporate 
members receive free enrollment in the STR 
Lodging Survey Program and Host Survey, and 
a 25% discount on the first year of weekly and 
monthly STAR reports.

www.ahla.com/government

www.ahla.com/information

Advocacy on Capitol Hill	

�AH&LA’s dedicated team of lobbyists not only fight for legislation that ben-
efits the lodging industry, they also inform you on the progress, results, and 
implications of new laws. Legislative updates go straight to your inbox as soon 
as information from the Hill is released, and when your voice is needed, our 
grassroots campaign, hotelLOBBY, provides quick, easy instructions on how 
you can make a difference.

�For those wanting to take an even more active role in the political process, 
HotelPAC, AH&LA’s political action committee, holds events and fund raisers 
throughout the year to help elect individuals to Congress who recognize the 
importance of the lodging industry, and support from our members is vital 
to its success. AH&LA’s annual Legislative Action Summit is also your prime 
opportunity to meet face-to-face with your Congressmen and learn firsthand 
about the politics governing your business operations.

www.ahla.com/careers

www.ahla.com/datacenter

�The AH&LA Information Center provides  

research support and answers to industry- 

related questions at no cost, usually 

within three business days.
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Publications	

�As a member of AH&LA, you get inside news first, with subscriptions to top industry publications: 

	 Lodging magazine covers the trends, developments, and products directly impacting 
your interests. This award-winning, flagship magazine provides business intelligence 
that affects your bottom line.

AH&LA SmartBrief is a complete collection of the day’s top lodging stories that are 
linked, summarized, and delivered straight to your inbox each weekday.

	 Member eNews is your monthly connection to what’s happening at AH&LA. 

	 Lodging HR, a quarterly electronic newsletter, provides the expert advice, case studies, 
and insight that keep hotel operators, general managers, and HR directors informed 
and connected. Members receive free answers to legal questions via Lodging HR’s 
Labor & Employment Hotline.  

	 Lodging Law is a quarterly legal and regulatory affairs electronic newsletter for both 
individuals and management companies. Case studies, question-and-answer forums, 
and loss prevention advice help members protect their business.

	 �Lodging Consumer Insight is a quarterly electronic newsletter providing a look at the 
industry through the eyes of guests, helping you understand what interests and mobi-
lizes your consumers. 

The Gate is the Under 30 Gateway’s exclusive quarterly e-newsletter, featuring target-
ed news stories for millennials.

	 Media Advisories deliver immediate warnings when hotel-related issues are in the 
news, as well as provide information on how to minimize and handle media attention 
and protect your own property.

	 �Governmental Affairs Issue Briefs, Advisories, and Action Alerts keep members 
apprised of legislative proposals and regulatory issues requiring input and action to 
protect your interests on Capitol Hill.

	� Allied eNews Bytes, a quarterly electronic newsletter, gives allied members insight on 
AH&LA benefits, events, and resources to help maximize their membership’s potential.

A comprehensive collection of newsletters, covering human  

resources, legal issues, diversity, and general industry news  

is included in membership.
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Initiatives

�Our reach goes beyond assisting your day-to-day operations and extends to social 
responsibility, diversity and inclusion, and grooming tomorrow’s workforce.

WIL (Women In Lodging) CONNECT unites female hospitality professionals interested in 
accelerating their career paths. Through exclusive networking events and resources, 
members build supportive relationships and engage with industry leaders to take on 
important issues. Members can also access informal and formal coaching, mentoring, 
and information sharing, a password-protected Website, and state chapters that provide 
local benefits and connectivity. WIL is free to all women employed at an AH&LA member 
organization.

The Under 30 Gateway gives this demographic of emerging leaders the resources to 
increase their industry involvement, forge a strong career path, and gain skills to ad-
dress multi-generational challenges in the workplace. The Gateway offers educational 
panels, networking and volunteer events, an information-packed Website, a mentorship 
program, and state chapters. The Gateway is free to all employees under age 30 who 
work at an AH&LA member organization and $95 for those working at nonmember 
companies.

AH&LA Student Chapters were formed in 2009, with the creation of the following pilot 
chapters: Florida International University, Johnson & Wales University, Oklahoma State 
University, Penn State University, San Diego State University, and the University of New 
Orleans.  Each chapter developed its own initiatives, ranging from networking events 
with hoteliers to hosting educational sessions to activities of social responsibility. Causing 
a dramatic increase in student membership, other universities have taken notice and we 
will be launching new chapters in 2010 and beyond.

AH&LA has launched an Energy Slasher Challenge, a year-long initiative asking hoteliers 
to track their quarterly energy consumption over the next 12 months. The grand prize is a 
day with Pat Maher, who will work with you to optimize your property’s eco-strategy and 
identify areas to streamline your operations. AH&LA’s Web-based Green Resource Center 
offers cost-effective and eco-savvy tips and strategies, information on certifications, 
environmentally-friendly suppliers, an RSS feed from Green Lodging News, and an “Ask 
AH&LA’s Green Guru.” 

Each February, the industry supports National Groundhog Job Shadow Day, a nationwide 
program providing students with an up-close look at the wealth of careers and oppor-
tunities in the lodging industry. By “shadowing” an employee for the day, participants 
cultivate a personal connection to our industry and stimulate interest for pursuing a 
hospitality career down the road. 

Assess your property’s performance in respect to diversity and inclusion through a 
step-by-step assessment tool developed in partnership with the National Multi Cultural 
Institute. Other information and resources are also available to assist your efforts.

www.ahla.com/WIL

www.ahla.com/gateway

www.ahla.com/green

www.ahla.com/groundhog

www.ahla.com/diversity

AH&LA 2010-2011 Resource Guide

www.ahla.com/chapters
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Each committee sets its own agenda, as well as holds meetings 

and conference calls throughout the year. To find out more 

about the committee(s) of interest to you, call (202) 289-3171.www.ahla.com/committees

*

*

*

*

*

*

AH&LA Committees

ADA Task Force – evaluates and responds to  
rulemaking on the Americans with Disabilities Act  
Accessibility Guidelines

Allied Executive – represents the products and 
services of the allied community to the hospitality 
industry 

Audit, Certification & Credentials – oversees financial 
practices of the association and its partner states

Communications – works on PR initiatives to  
support hoteliers and enhance the industry’s image

Condominium/Vacation Ownership – defines and 
discusses special needs, assists with educational 
resources and professional certification programs

Council of Inns & Suites – provides forum to raise 
issues, discuss solutions, and share best practices for 
mid-level properties

Engineering & Environment – advocates greater  
use of green programs and effective engineering

Extended Stay – acts as an information resource for  
this high-growth sector

Financial Management – provides expertise on  
matters affecting hotel owners and operators

Food & Beverage – relays insight and information  
on key issues

General Counsel – discusses legal issues and  
provides recommendations 

Governmental Affairs & HotelPAC – determines the  
legislative agenda and raises PAC funds

Human Resources – acts as best practice resource  
and promotes lodging careers

Industry Real Estate Finance Advisory – provides 
forum for major providers of capital to keep current 
on opportunities and problems 

Labor Relations – offers a forum for industry labor 
relations professionals to discuss current workplace 
and legislative solutions  

Lodging Industry Rating Advisory – offers  
input on rating guidelines and assists members  
when needed

Loss Prevention – works towards improving safety,  
fire, and security for guests and employees

Membership, Sales, and Marketing – develops and 
implements tactics for AH&LA and partner state 
associations

Multicultural & Diversity Advisory – promotes diversity 
and inclusion efforts

Multiunit Owners Council – offers a forum for owners 
of two properties or more to discuss current work-
place issues and legislative solutions

Multiunit Owners General Counsel – offers a forum 
for general counsels of companies who own two or 
more properties to discuss current workplace issues 
and legislative solutions

Resort – serves as an educational and deliberating 
body that assesses the impact of legislation and 
regulation directed to the resort community 

Risk Management – addresses issues and shares  
information affecting insurance rates

Small and/or Independent Property – addresses 
needs and concerns of small and/or independent  
property members

Technology/e-Business/Credit Card – provides 
guidance on emerging technology, electronic com-
merce, and debit and credit card issues 

Under 30 Council – engages industry professionals 
under age 30 through the development of unique 
resources, programs, and educational opportunities

Women in Lodging Executive – acts as a catalyst to 
increase communications and awareness among 
professional women in the lodging industry

AH&LEF Committees

Fund Development – directs funding activities

Golf Classic – manages and promotes this annual 
fund raising event

Investment – allocates funding for all facets within 
the Foundation

Research & Project Funding – establishes and re-
views applications for funding 

Scholars Alumni Association – raises awareness of 
members to hotelier community

Scholarship – recommends policies and procedures 
for all parties involved

AH&LEI Committees
Academic Advisory Council – works to improve the 
quality and consistency of training and educational 
resources 

Certification Commission – oversees the certification 
programming of the Educational Institute

Training Education Advisory Council – works to 
improve the quality and consistency of training 
resources available to the hospitality industry

Join a Committee

* invitation only

*

*

*

*
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*Conventions & Events

January 25-27, 2010 
The Americas Lodging Investment Summit 
Hilton San Diego Bayfront 
San Diego, California

March 15-16, 2010 
AH&LA Legislative Action Summit 
J.W. Marriott 
Washington, D.C.

March 16, 2010 
AH&LEF Dinner Tribute honoring Stewart Bainum, 
founder, Choice Hotels International 
J.W. Marriott 
Washington, D.C.

April 15-17, 2010 
AH&LEI Lodging Management Program  
(LMP National Competition) 
Marriott Orlando Airport Resort 
Orlando, Florida

May 3, 2010 
HotelPAC Hershey Open 
The Hotel Hershey 
Hershey, Pennsylvania

June 15-16, 2010 
AH&LA Summer Summit 
Talking Stick Resort 
Scottsdale, Arizona

July 13, 2010 
ALIS Summer Update 
J.W. Marriott, Los Angeles at L.A. Live 
Los Angeles, California

August 29-September 1, 2010 
AH&LEF Golf Classic 
The Broadmoor 
Colorado Springs, Colorado

September 1, 2010 
AH&LA HotelPAC Broadmoor Classic Golf 
Tournament 
The Broadmoor 
Colorado Springs, Colorado

November 12-16, 2010 
AH&LA Fall Conference held in conjunction with 
the International Hotel/Motel & Restaurant Show  
(November 13-16) 
Jacob K. Javits Convention Center 
New York, New York

November 14, 2010 
AH&LA Inaugural Gala honoring AH&LA’s 
Incoming Chair John Campbell, general  
manager, La Jolla Beach & Tennis Club 
New York Marriott Marquis 
New York, New York

2011 Conventions & Events

January 24-26, 2011 
The Americas Lodging Investment Summit 
Hilton San Diego Bayfront  
San Diego, California

August 14-17, 2011 
AH&LEF Golf Classic 
The Homestead  
Hot Springs, Virginia

August 29, 2011   
AH&LA HotelPAC Broadmoor Classic Golf 
Tournament 
Cheyenne Lodge and Mountain Golf Course 
The Broadmoor 
Colorado Springs, Colorado

November 12-15, 2011      
AH&LA Fall Conference held in conjunction with 
the International Hotel/Motel & Restaurant Show  
Jacob K. Javits Convention Center 
New York, New York

* As of March 17, 2010. For an updated listing, please visit www.ahla.com.

www.ahla.com/events
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Marketing Tools	

�Note:  Use this key to see which benefits and services are available in your membership category:   
1 Property   2 Corporate   3 Allied   4 Faculty   5 Student   6 International 

	�� Gain national recognition for your best and brightest employees and most innovative pub-
lic relations programs via the AH&LA Stars of the Industry awards competition.  1 2

	� Designed exclusively for meeting planners, conventionplanit.com’s audience is comprised 
of proactive hotel seekers. 20% discount on property listings and all advertising.  1 2 3 6

	� Obtain .travel domain name authentication at no charge and receive a discount on all 
registered names purchased.  Registration includes a listing in the industry-exclusive direc-
tory of travel products and services that provides consumers with a precision search tool 
designed to drive traffic to your business.  1 2 6

	� Receive an exclusive 25% discount off regional and national advertising in Travel Today, the 
weekly travel display feature.   1 2 6

	� Hotel.org provides the only comprehensive online listing of AH&LA hotel members, including 
amenities, contact info, and Website links.  1 2 6

	� The Directory of Hotel & Lodging Companies, produced by STR Global, is the most reliable 
online resource tool in the industry listing hotel and lodging companies that own, manage, 
develop, or franchise properties worldwide, as well as referral groups and real estate invest-
ment trusts. It includes property and room counts for parent companies, hotel and room 
counts by state and brand, new construction pipeline data by state and project phase, 
and a list of allied members. It’s available in Excel format that can be used for a mail 
merge.  2 3

	� The Construction & Modernization Report, produced by STR Global, provides monthly ac-
cess to 30 qualified sales leads, listing contact information on key decision-makers uniquely 
qualified to purchase products and services for new construction projects, renovations, 
conversions, and reflaggings.  2 3

	� Receive the Hotel Horizons® from PKF-HR, a quarterly update containing five-year forecasts 
of supply, demand, occupancy, ADR, and RevPAR for the U.S. lodging industry and six 
chain-scale segments.  1 2 3 6

Each primary member can appoint five other internal associates to also receive the full 

benefits of AH&LA membership. While the primary property contact should be the general 

manager or business owner, our host of benefits transcend marketing, human resources, 

IT, and other departments.  For more information about the various types of membership, 

please visit www.ahla.com/newmember.

www.ahla.com/membership



AH&LA 2010-2011 Resource Guide8

Member Discount Programs	

	 ��AH&LA’s Educational Institute, the world’s leading provider of hospitality training and profes-
sional certification, provides education and resources to members at 20-40% off retail. Their 
expansive collection of award-winning products spans all departments and job  
functions.  1 2 3 4 5 6

	� Through the Staples Business Advantage program, receive discounts averaging 40% off list 
prices on items in Staples’ full line catalog, and an average of 60% off list prices in Staples’ 
Pre-Priced Unbelievably Low Priced Catalog.  1 2 3 4 5

	�� Receive a 20% discount on recruiting services via AH&LA’s Career Center, powered by 
Hcareers, which gives you access to the nation’s largest searchable, online database of 
candidates and job openings specific to the lodging industry.  1 2 3 4 5 6

	� Save 10% on essential compensation, benchmarking, and benefits survey information from 
WageWatch, the first comprehensive, Internet-based solution that thoroughly addresses all 
lodging industry wage, salary, and benefits data.  1 2 3

	�� Receive the Prescription Drug Card, granting each employee discounts on prescription 
drugs, no matter their insurance standing. Unlimited free cards; 10-35% savings on prescrip-
tion drugs.  1 2 3 5

	� Save 10% on recruitment ads in The Employment Guide, a weekly publication distributing 
more than 2 million copies.  1 2 3 4 6

	� Gain real-time guest feedback with HotelGEST, a benchmarking tool measuring opinions 
about value, service, and overall satisfaction, and receive a 45-day free trial and 15% 
discount with a one-year subscription.  1 2

	� Save up to 29% on FedEx’s full suite of services, with no additional costs or minimum shipping 
requirements.  1 2 3 4

	� Save $250 on PhosCusWright’s U.S. Online Travel Overview Ninth Edition: Hotels & Lodging, 
a publication revealing the current state of hotel distribution and projecting future perfor-
mance through 2011.  1 2 3 6

	� One of the world’s largest conference call providers, Moreson Conferencing is now offering 
members teleconferencing services for just 5.5 cents per minute, as well as discounts of 40% 
or more on Web conferencing and operator assisted event calls.  1 2 3 4 6

		�  Save up to 6.5 cents per gallon on gasoline purchases at BP locations and monitor employee 
card purchases with the BP Business Solutions MasterCard®.  1 2 3 4 

www.ahla.com/membership
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Alabama Hospitality Association 
(334) 213-2526 
www.stayandplayalabama.org

Alaska Hotel & Lodging Association 
(907) 272-1229 
www.akhla.org

Arizona Hotel & Lodging Association 
(602) 604-0729 
www.azhla.com

Arkansas Hospitality Association 
(501) 376-2323 
www.arhospitality.com

California Hotel & Lodging Association 
(916) 554-5780 
www.calodging.com

Colorado Hotel & Lodging Association 
(303) 297-8335 
www.coloradolodging.com

Connecticut Lodging Association 
(203) 777-8550 
www.visitNewHaven.com

Florida Restaurant & Lodging Association 
(850) 224-2250 
www.frla.org

Georgia Hotel & Lodging Association 
(404) 771-2995 
www.ghla.net

Hawaii Hotel & Lodging Association 
(808) 923-0407 
www.hawaiihotels.org

Hotel Association of New York City, Inc. 
(212) 754-6700 
www.hanyc.org

Hotel Association of Washington, D.C. 
(202) 289-0584 
www.hawdc.com

Illinois Hotel & Lodging Association 
(312) 346-3135 
www.illinoishotels.org

Indiana Hotel & Lodging Association 
(317) 673-4207 
www.indianahotels.org

Iowa Lodging Association 
(515) 278-8700 
www.iowalodgingassociation.org

Kentucky Hotel & Lodging Association 
(502) 875-1115 
www.kyhotellodging.com

Louisiana Hotel & Lodging Association 
(504) 525-9326 
www.lahla.com

Maine Innkeepers Association 
(207) 865-6100 
www.maineinns.com

Maryland Hotel & Lodging Association 
(410) 974-4472 
www.mdlodging.org

Massachusetts Lodging Association 
(617) 720-1776 
www.masslodging.com

Michigan Lodging & Tourism Association 
(517) 267-8989 
www.milodging.org

Montana Innkeepers Association 
(406) 449-8408 
www.montanainnkeepers.com

Nebraska Hotel & Motel Association 
(402) 476-1528 
www.nebraskahma.com

New Hampshire Lodging & Restaurant 
Association 
(603) 228-9585 
www.nhlra.com

New Jersey Hotel & Lodging Association 
(609) 278-9000 
www.hsbgnet.com

New Mexico Lodging Association 
(505) 983-4554 
www.nmlodging.org

New York State Hospitality & Tourism 
Association 
(518) 465-2300 
www.nyshta.org

North Carolina Restaurant & Lodging 
Association 
(919) 844-0098 
www.ncrla.biz

Ohio Hotel & Lodging Association 
(614) 461-6462 
www.ohla.org

Oklahoma Hotel & Lodging Association 
(405) 942-6462 
www.oklahomahotels.org

Oregon Lodging Association 
(503) 783-2797 
www.oregonlodging.com

Pennsylvania Tourism & Lodging 
Association 
(717) 232-8880 
www.patourism.org

Rhode Island Hospitality & Tourism 
Association 
(401) 223-1120 
www.rihospitality.org

Tennessee Hospitality Association 
(615) 385-9970 
www.tnhospitality.net

Texas Hotel & Lodging Association 
(512) 474-2996 
www.texaslodging.com

South Carolina Hospitality Association 
(803) 765-9000 
www.schospitality.org

Utah Hotel & Lodging Association 
(801) 593-2213 
www.uhla.com

Vermont Hospitality Council 
(802) 229-2259 
www.vtchamber.com

Virginia Hospitality & Travel Association 
(804) 288-3065 
www.vhta.org

Washington State Hotel & Lodging 
Association 
(206) 306-1001 
www.wshla.com

West Virginia Hospitality & Travel 
Association 
(304) 342-6511 
www.wvhta.com

Wisconsin Innkeepers Association 
(262) 782-2851 
www.wisconsinlodging.info

Wyoming Lodging & Restaurant 
Association 
(307) 634-8816 
www.wlra.org

2010 AH&LA Partner state associations


